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What Global Water Crisis? 
Availability of Water 

 

Earth 75% covered by water, and yet 

• Only 3% is freshwater 

• 2% is NOT accessible 

• Freshwater is unevenly distributed: 

10 countries have 60% of all freshwater flow 

on their territories: Brazil, Russia, China, 

Canada, Indonesia, USA, India, Colombia, 

Democratic republic of Congo, Peru 
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Smart water for green schools 
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Smart water for green schools 
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Forecasts 

 

• 1/3 of the world’s population already lives in a 
situation of hydric stress 

 

If the trend doesn’t change: 
 

• 2/3 by 2025, and 1.8 billion people living in 
regions/ countries stricken with absolute water 
scarcity  
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Contributing factors 

• Demographic growth 

• Growing demand 

• Pollution 

• Climate Change 
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Access to safe-drinking water, 

one of the greatest challenges 

• 660 million people do not have access to 
what the UN calls an « improved water 
point » 

• Estimated 2 billion people do not have a 
secured access to safe-drinking water 
each time they drink 

• 2,4 billion people without access to basic 
sanitation 

• More than 2000 children die everyday from 
waterborne diseases 

• Halving these tragic figures was the goal of 
the Millenium Development Goals (MDGs) 
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Water for Life and Peace 
 

 

Access to water and sanitation 
are human  rights 

 

Water is scarce and shared: it 
should be shared equitably 
and used sustainably 
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What we do 
 

 Raise awareness on the issues (public 
opinion)  
 

 Advocate so that development agencies 
and other donors allocate funds to « water » 
 

 When relevant promote new or existing 
rights; promote improved governance and 
legal frameworks 
 

 (Implement on-the-ground projects) 
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What campaigns 
 

 Policy / governance / institutional 
campaigns: targeting governments, 
multilateral organizations, UN bodies, peers, 
targeted institutions, key global processes 

     

1. Global water governance, or lack of.  
Issue: very scattered, inefficient, UN Water 
only a coordinating body. 

2. What to do after the Millenium 
Development Goals? Objective: to obtain 
a dedicated Water SDG. 

 

    How? Alliances, coalitions, expertise, 
influence, briefs, participate to global 
processes, press releases… 
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What campaigns (3) 

 

# 
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#ClimateIsWater (3) 

 

 Key Messages 

 

1. Water is an essential ressource for life 

 

2. Climate change impacts water resources 
first and foremost 

 

3. Failure to address the relationship between 
water and climate puts our future in 
geopardy 
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What campaigns (4) 

 

 Recognition and realisation of the human 
rights to water and sanitation  

1. Online petition launched at early stage of 
global debate on water; supported by 
partners, media and CSOs around the 
world 

2. Awareness raising 

3. National campaigning is central 

4. Rights recognized for the 1st time at the UN 
in 2010 
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Gorbachev article in the NYTimes 
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What campaigns (5) 

 

 Let’s Talk Toilets 

1. 2.5 billion people without sanitation 

2. Diagnostic: lack of political will, lack of 
awareness, lack of funding 

3. Benefits: drastic reduction of waterborne 
diseases, health, education, gender 
equality…  

4. Each invested $ generates 5.5$ 

5. 260 billion dollars could be saved every 
year 

6. What we’re asking 
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                     COAST 

LET’S TALK TOILETS 
Street campaign 
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LET’S TALK TOILETS 
Street campaign 
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Let’s Talk Toilets video 
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https://youtu.be/ThMZb3lPuR8


Acqua for Life Campaign (6) 
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https://youtu.be/p4a3a-YVMtE


                     GHANA 
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                        MEXICO 
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